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TV GUIDE MAGAZINE
THE OFFICIAL MAGAZINE OF TELEVISION

TV Guide Magazine is the ultimate source to find television that’s worth watching.  From 
network to cable to streaming, we connect consumers to America’s #1 leisure activity…
Watching Television.
 
Our exclusive access to the stars of beloved sitcoms, dramas, action series and more 
gives our 7 million readers the tune-in information they need to navigate through today’s 
overwhelming amount of TV content. Readers get a first-hand connection to their favorite 
shows and the stars they love through our authoritative, behind-the-scenes access. 

Let’s face it, there’s never been more of a need for guidance –TV Guide Magazine. 
THERE’S MORE TV THAN EVER
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COVER STORY

The actor talks about his life on TV, including his new role on The Boys 

and returning to his Supernatural roots with The Winchesters  

Ackles (right) 

on set with 

Padalecki for 

SPN’s finale

FAMILY NEVER DIES. They just book 

new jobs. A year and a half after ending 

a 15-season run on Supernatural, Jensen 

Ackles is returning to TV—and reuniting 

with Supernatural creator Eric Kripke—in a 

turn as a grizzled Captain America–like 

superhero on Prime Video’s The Boys. The 

former Dean Winchester also recently 

directed his costar and SPN brother Jared 

Padalecki in an April episode of The CW’s 

Walker. And when we spoke to him over 

Zoom, he was sitting in a 175-year-old 

house in New Orleans during production of 

the pilot of The Winchesters. The planned 

Supernatural prequel follows the demon 

hunters’ parents, and Ackles is an 

executive producer along with his 

wife, Danneel (who made her SPN 

debut as angel Anael in Season 13). 

Even in real life the actor  

attracts the paranormal. “Not 

kidding, I was on the third floor 

earlier and there was one of those 

weird half doors that cracked 

open a foot,” he recalls. “I turned 

around and it closed. I was like, 

‘Anybody see that?’ And then 

right at the second I said that, it 

opened again.” True to Dean, he 

investigated the creepy anomaly, 

reporting: “Nothing. Just a broom closet.”

Still, the dad of three was in good spir-

its, with the same gratitude and charm 

that fans fell for when he and Padalecki 

first revved that 1967 Chevy Impala. Here, 

he opens up about his next moves and 

building a future from Supernatural’s past. 

So, you’ve been busy. I thought things 

would be nice and slow after Supernatural 

and it’s been the exact opposite!

You and Jared went right into new gigs 

and kept hitting the fan conventions. 

Did you ever say, “Hey, Danneel, let’s 

go travel the world a bit”? No, I just 

thought, “Hey, let’s go travel the world 

but get paid to do it.” [Laughs] When you 

do something as intense as Supernatural 

for 15 years, [working] is programmed in 

here. [Taps head]

Since Supernatural ended during the 

pandemic, there wasn’t a proper wrap 

party. Have you guys discussed get-

ting together after the fact? Certainly. 

It was a jagged pill to swallow when we 

had to finish the way we did, masked up 

and six feet apart. We couldn’t embrace 

it the way we wanted to, but I’m hoping 

we can figure out a way to have some 

sort of celebration.

How did you wind up reteam-

ing with your old Supernatural 

boss Eric Kripke on The Boys? 

That came about during the 

[production] break before we 

finished the last two episodes of 

Supernatural. I was talking to  

him about something completely 

unrelated and said, “Hey, I’m 

about to be unemployed. Got 

anything for me on The Boys?” 

And he was like, “Let me think 

about it, because I don’t know if  

I want you for a solo guest spot. 

Maybe I’ve got something a little 

The Boys

SEASON PREMIERE 

Friday, June 3,

Prime Video

With Jensen Ackles

BY DAMIAN HOLBROOK

“I have this lofty 

dream of when, 

after things 

have settled, 

we’ll tackle one 

more case as 

Sam and Dean”  

Celebrate your brand with a Hollywood spotlight:
·  Sponsored cover video shoots
·  Cover placements and custom editorial in TV Guide Magazine and across all NTVB print publications
·  Creative advertising integrations
·  Exclusive online content

CONTENT STUDIO

BE PART OF THE TELEVISION ENTERTAINMENT STORY. Our long-standing connection with 
television celebrities gives us unparalleled access to the biggest television stars, and we embrace 
our access to create entertaining, informative content. In print, digital or video form, let us tell a 
story that aligns with your audience and showcases your brand with Hollywood flare.
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Home Improvement
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Trading Spaces

Saturdays, 8/7c, TLC

R
eunited, and it feels…just like the early aughts! 

During its original 2000–2008 run, TLC’s hit 

series Trading Spaces became a trailblazer for 

the home makeover genre. But now that it’s back, the 

show is going out of its way to not break new ground, 

staying faithful to the core concept—two sets of home-

owners revamp a room for each other on a tight timeline 

and budget—and cast (including host Paige Davis, right, 

and fan-fave designers like Vern Yip, Genevieve Gorder and 

Doug Wilson). In the April 21 episode, a couple and their 

son and daughter-in-law tackle a pair of bedrooms outside 

Atlanta. Davis sings the praises of keeping it old-school.

Home Made Simple  

With Laila Ali

April 21, 9am/8c, OWN

 F
ormer pro boxer Laila Ali continues to show her 

softer side hosting Season 7 of this heartwarm-

ing series, which provides deserving folks with room 

makeovers. Coming up: Twins Erin and Desiree 

Green—who run a nonprofit for bullied teens—get a 

revamped patio and living room, respectively. —EA

Boise Boys

Premieres April 25, 11/10c, HGTV

 Luke Caldwell is a musician with 

an eye for design. Clint Robertson 

(far right, with Caldwell) is an attorney, 

developer and runner-up from Season 10 

of The Apprentice. The polar-opposite 

BFFs flip properties around Idaho’s 

capital, bickering while they’re at it. —EA

Fixer Upper: Behind the Design

April 17 and 24, 8/7c, HGTV

 We’re still mourning the end of Fixer Upper 

with Joanna and Chip Gaines (above), but 

this in-depth look at their previous projects has 

been helping to fill the void. The next set of epi-

sodes explores the duo’s work on two outdated 

Tudor-style homes and includes never-before-seen 

reveals like—gasp!—a wallpapered bathroom. —EA

Stone House Revival

Season premiere April 18, 9/8c, DIY

 In his 20-year career restoring homes 

in Bucks County, Pennsylvania, Jeff 

Devlin (left) has encountered many horrors. 

(Hello, dead animals behind walls.) But on 

Season 3 of Stone House Revival, the carpen-

ter faces his biggest nightmare yet: a client 

with no regard for historical authenticity. 

“The owner wanted a ridiculous-size TV on 

the fireplace, which meant the original 

mantle would have to be cut. It was 280 

years old!” says Devlin, who eventually 

sliced and diced to make room for the 

jumbo flatscreen. “I thought the old house 

gods were going to strike me down.”

Devlin’s reverence for the vintage struc-

tures is precisely what sets his series apart 

from the pack. “It’s a crazy passion,” he con-

firms. “If it were up to me, the houses would 

have no electricity and an outhouse in the 

back.” Good luck with that! —Eric Andersson

Were you surprised when TLC decided 

to revive the show? I instantly thought it was a 

great idea, because fans had been asking about it on 

almost a daily basis. But I assumed they’d do a whole new 

cast and relaunch of the brand. When I got the call saying 

they wanted me to host, I said, “You’re s--tting me!” 

The designs on Trading Spaces are famously hit-

or-miss. Can anything from the reboot live up to 

the notorious hay-on-the-wall fiasco? Um…I’ll leave 

that up to someone else’s determination! [Laughs] 

There’s definitely a healthy mix of love-it-or-hate-it reactions.

A lot of home-reno programs are very slick, but this series has 

definitely retained its homespun quality. This isn’t reality TV like 

people have gotten used to—we don’t fake anything or use “TV 

magic.” We’re doing exactly what we did in the beginning: We show 

up, redo two rooms in two days and capture it on camera. Anything 

else is not necessary or part of the mission. What could be more 

hilarious or have more jeopardy than the truth? —Ingela Ratledge

New column No. 2! 

Must-see makeover shows

TVG16_p07_Upfront_Home.indd   7

4/5/18   6:39 PM

CLIFF 
CROOKS
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Cooking show tips and recipes TV DINNERS

FALL IN! CHEF Cliff Crooks (above) is 

back for a second tour as host of Chef 

Boot Camp, where the New York–based 

chef puts struggling professional cooks 

through a three-day gauntlet of drills 

designed to up their kitchen skills. If 

they’re lucky, they’ll be able to create 

something as mmm-mmm-good as his 

ricotta gnocchi dish (below) one day. And 

if we’re lucky, the insightful Crooks will 

send some our way. 

Is it true you’ve been working in restau-

rants since you were 15? Oh, yeah. I 

started in high school, and not even in the 

back of the house. I started up front [as a 

busboy]. I really just love the environment, 

the people and no two days are the same. 

Who was your culinary hero growing 

up? In terms of the upper echelon of the 

food world, Emeril Lagasse was on TV at 

the time. He was like watching Superman. 

So, for me, it was Emeril and Julia Child 

Chef Boot Camp
Thursdays, 10/9c, Food Network, 

Discovery+

“One of the greatest things about the 

recipe,” says Crooks of this pasta dish, 

“is that, while the cream and cheese 

are very heavy, it’s one of the lightest 

gnocchis you’ll ever have.”

Serves 4

INGREDIENTS
15 ounces ricotta 

1 ½ cups grated Parmesan 

3 egg yolks 

Kosher salt 

1 cup all-purpose flour

Extra-virgin olive oil 

8 ounces maitake mushrooms, cut  

    into quarters and then sixths 

8 ounces oyster mushrooms, cut into  

    quarters and then sixths 

½ shallot, minced 

1 clove garlic, minced 

2 sprigs thyme 

Freshly ground black pepper

1 ½ cups heavy cream 

½ bunch chives, thinly sliced 

DIRECTIONS
Add ricotta, Parmesan, egg yolks and » 

teaspoon salt to a stand mixer and mix on 

low speed. Add a cup of flour in three 

additions on low speed. Dust your work 

surface and sheet tray with flour. Turn out 

the dough and roll it into 18-inch cylinders. 

Cut the dough into 1-inch pieces and place 

onto the sheet tray. Sprinkle the gnocchi 

with flour. Heat a large sauté pan with olive 

oil over medium-high heat. Add maitakes 

and cook until browned, 4 to 5 minutes. 

Add oyster mushrooms and cook until 

browned, 4 to 5 minutes. Add shallots, 

garlic and thyme sprigs and cook until 

fragrant and softened. Season to taste 

with salt and pepper. Add heavy cream 

and reduce the heat to medium. Cook 

until thickened and reduced by a little 

more than half. Boil water with kosher 

salt. Drop gnocchi in—once they float, 

they’re done—2 to 3 minutes. Remove 

gnocchi and add them to the sauce. Toss 

over a low simmer. Garnish with chives.

Ricotta Gnocchi 
With Mushroom 
Cream Sauce

BY DAMIAN HOLBROOK
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and [watching] Great Chefs of the World. 

The chefs on that were the best.

What was your boot camp? A chef I’m 

still friends with worked at this restau-

rant where I’d go into the kitchen and 

mess around. The owner got wind of it 

and was like, “What the heck is going on 

here?” [Laughs] But then he asked if  

I really had an interest in cooking, and I 

went to work for him. I made pasta with 

the owner’s uncle for six months. 

How would he feel about your ricotta 

gnocchi recipe? Oh, tops. One hundred 

percent. 

What would you say is the most com-

mon stumbling block among the chefs 

featured in Season 2 of Boot Camp? 

The inability to ask for help. Or even say-

ing, “Listen, I need a time-out.” We all still 

think asking for help is a sign of weakness 

and we don’t want to appear weak. And 

you know what? It’s not. It just means 

you’re human. We’re not robots.
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 F
inding fortune is all in the family for 

married maritime adventurers 

Philippe and Ashlan Cousteau 

(right), who carry on the tradition of three 

generations of undersea trailblazers that 

began with Philippe’s famous grandfather, 

Jacques Cousteau. “He pioneered under-

water archeology,” Philippe says. “Search-

ing for pirate treasure is part of his legacy.” 

This season on Caribbean Pirate Treasure, 

the duo explore Ecuador, Bermuda, Puerto 

Rico, Florida and more, searching for 

wrecks and then analyzing the bounty. 

What’s the biggest misconception about 

pirates and their shipwrecks? 

Philippe: We don’t find intact 18th-century 

wooden ships with skeletons in the rigging. 

The Caribbean teredo worm eats wood, so 

only metal remains: silver, gold, cannons, 

anchors. Pirates 

weren’t gentle-

men heroes  

like Jack Sparrow 

in Pirates of 

the Caribbean. 

Most were pretty 

bad dudes.

In the July 18 

episode, you 

investigate one 

bad dude, the pirate Gasparilla. 

Ashlan: This was exciting for me. My family 

lived in Tampa, Florida, where the legend  

of Gasparilla originates. Bars, restaurants 

and songs are named after him—there’s an 

annual parade! Philippe and I tried to figure 

out if he was real and find his treasure. 

What tools do you use? 

Philippe: This season we bring out the big 

guns: Side-scan sonar shows anomalies on 

the sea floor that could be wrecks. We also 

utilize a 300-year-old pirate treasure map 

carved into a lead plate.

Is the diving dangerous?

Ashlan: It’s not pretty. Ships sink in places 

with jagged rocks and coral heads and awful 

tides. It’s worth it when you hold an artifact 

[that was] untouched for 200 years. 

The series about our nation’s most impor-

tant man-made environments—subjects 

have included homes, towns and parks— 

returns for three new episodes. The July 10 

installment focuses on famous streets, 

like Manhattan’s Broadway and Wilshire 

Boulevard in Los Angeles. The July 17 epi-

sode chips away at the stories behind  

10 monuments, including the Statue of 

Liberty and Mount Rushmore (left).

10 That Changed America

SEASON PREMIERE Tuesday, July 10, 8/7c, PBS (check local listings at pbs.org)

Wild Hawaii: Fiery Paradise

PREMIERES Friday, July 13, 9/8c, 

Nat Geo Wild

Since the Big Island’s Kilauea volcano 

erupted on May 3, it has spit out enough 

lava to fill 100,000 Olympic-size swim-

ming pools. That’s just the tip of the 

volcano-berg. Wild Hawaii reveals how 

eruptions, which first formed the eight- 

island chain, are part of the unpredictable 

ecosystem. “Hawaii continues to trans-

form itself,” says Janet Han Vissering, Nat 

Geo Wild senior vice president, production 

and development. “We explore the deli-

cate balance between pristine and peril-

ous, and how Hawaii’s diverse wildlife has 

survived and thrived over time.” 

BY KATE HAHN

Travel

Caribbean Pirate Treasure

Wednesdays, 10/9c, Travel Channel  

Seaside Snacks & 

Shacks
SERIES PREMIERE

Thursday, July 19, 10/9c,  

Cooking Channel

Grab your flip-flops and a fork! This new 

series (hosted by Sabin Lomac, below) 

samples beach eats across the U.S.— 

visiting New England, California, the Gulf 

Coast and points in between. In the first 

episode: a seafood and burger joint run by 

Jimmy Buffett’s sister. Margarita with 

that fish taco, anyone?

TVG28_p08_Upfront_Travel.indd   8

6/27/18   6:04 PM

BY LINDA MALEH
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Shows both adults  

and kids will love

Annie Live! has found its star! Celina 

Smith, 12, joins Taraji P. Henson as Miss 

Hannigan and Harry Connick Jr. as 

Daddy Warbucks in NBC’s December 2 

event musical. • If you make it, they 

will watch.… Peacock has ordered a 

reboot of the 1989 Kevin Costner 

baseball classic Field of Dreams 

(left) from The Good Place 

creator Michael Schur. • Thora 

Birch, Riki Lindhome, Jamie 

McShane and Hunter Doohan 

have been cast in Netflix’s 

live-action Addams Family 

series Wednesday along-

side star Jenna Ortega.

FAMILY
ROOM

A N I M AT E D  The Smurfs (Series 

premiere, Friday, Sept. 10, 7:30/6:30c, 

Nickelodeon) We’re not smurfing 

around—the iconic blue troublemakers 

(above) are back in action. Villainous 

wizard Gargamel (voiced by Lenny Mark 

Irons), out to capture them, ups the 

stakes, but a tribe of girl Smurfs (making 

their debut) are here to help. Everyone

S I T C O M  The Wonder Years (Series 

premiere, Wednesday, Sept. 22, 8:30/7:30c, ABC) The 

beloved 1988–93 comedy gets a reboot following a 

family in 1968 Alabama. Narrated by Don Cheadle 

as the adult version of its tween protagonist 

(Elisha “EJ” Williams, second from left, with Laura 

Kariuki, Saycon Sengbloh and Dulé Hill), the series 

tackles first crushes and the time period’s racial 

divides in Little League. Tweens

C O M P E T I T I O N  Top Chef Family 

Style (Peacock) In this delicious competition 

series, child prodigies in the kitchen team up with 

adult family members to show off their culinary 

wizardry. Challenges include making morsels for 

WWE Superstars and the cast of the rebooted 

Saved by the Bell. Grammy winner 

Meghan Trainor hosts. Everyone

R E A L I T Y  The Greatest 

#AtHome Videos (Fridays, 

9/8c, CBS) Initially broadcast as 

filler content during the COVID 

production shutdown, the uplifting, 

humorous clip show is still hosted by 

Cedric the Entertainer (The Neighborhood). On 

the September 17 episode, Curb Your 

Enthusiasm’s J.B. Smoove makes a guest 

appearance. Teens

 
The Lego 
Channel
This free streamer, 

which debuted in 

2019, has Lego-ized 

content, including 

Cartoon Network 

series Legends of 

Chima and Ninjago 

and even Marvel’s 

Lego spin offs. Plus: 

You can learn build-

ing tips, so get your 

bricks ready!  

PBS Kids
Stream live TV or 

watch (and down-

load) episodes of top 

educational shows, 

such as Sesame 

Street and Arthur,  

at no cost with this 

service that 

launched in 2017. 

Plus, there’s a 

“Grownups” button 

with local schedules 

so you can plan your 

TV time too.

COMING ATTRACTIONS
I really liked that we could watch 

the new Paw Patrol: The Movie at 

home on Paramount+, and not just 

in theaters. Should we expect to 

keep seeing more movie releases 

like this? —Caroline

Watching big-budget animation 

flicks like Paw Patrol: The Movie 

at home looks like it will con-

tinue in the age of COVID, 

especially with family-friendly 

titles like Disney+ flicks Luca 

and Raya and the Last Dragon 

available on Disney Premiere. Even 

Sony, which recently sent The Mitchells vs. the 

Machines to Netflix, is now in talks to sell Hotel 

Transylvania: Transformania (inset)—the fourth 

film in the monster franchise—to Prime Video. 

Kids 
Streaming 
Apps

Top
Picks

We reach an audience of 7 million television consumers and drive advertisers’ business
results with unparalleled integrated marketing solutions. With unmatched access to celebrity 
talent, our marketing, editorial and design teams collaborate to push the boundaries on 
integration and creativity with custom content, high-quality visual designs and strategic 
placements.

  
You save smartly 
on Medicare Part D
You save smartly 
You save smartly on coffee with friends

Get started today—open enrollment ends December 7.

Zero-dollar copay for Tier 1 generics. Points can’t be earned in New York, New Jersey and Arkansas. 

Annual limit and other restrictions apply. See store for details.

CROSSWORD

OCTOBER 28, 2019 | PUZZLE #1374

43 Voorhies on Saved by 

the Bell 

45 Ellen of TV talk

47 Feel under the weather

48 Cop’s “Stop!”

49 The Bachelor prop

50 Once around a track

51 A Stark daughter on 

Game of Thrones

52 Tater ____

53 Curvy pattern

DOWN

1 Sterling K. ____

2 Video counterpart

3 Most 13 Reasons Why 

characters

4 Brain segment

5 Wearing away

6 Charlotte’s ____

7 The Many Loves of ____ 

Gillis

8 TiVo products (abbr.)

9 History’s seafaring drama

10 Dexter’s Laboratory sister 

(2 wds.)

11 Scatters

17 Moose feature

ACROSS

1 World Series equipment

4 Not suitable for young 

viewers

8 Some Blu-ray player 

inserts (abbr.)

12 Really regret

13 Cookie often twisted 

before eating

14 Iron Chef America winner 

Pham

15 Poetic tribute

16 Former host of The Price 

Is Right (2 wds.)

18 Signaled subtly

20 ____ the NBA 

21 Carrot, on a snowman

22 Law & Order: SVU star 

24 ____ Girl 

25 The Real Housewives of 

Atlanta’s Leakes

27 Theater boxes

29 Get Medicare Part D 

copays as low as $0 

when you enroll in  

select plans* at ____

31 Carried, as by the wind

33 Top Model host Banks

34 Game with Reverse and 

Skip cards

35 Pottery student’s project

37 “By Jove!” (2 wds.)

41 Washington of Fences

19 Thompson of SNL

23 Altoids alternative

26 Stranger Things role

28 TV studio sign (2 wds.)

29 In an incorrect fashion

30 Ocular checkup (2 wds.)

31 Eastern religion founder

32 “In ____ and out the  

other” (2 wds.)

36 “Red ____!”

38 Like a three-day-old bagel

39 Jennifer Garner spy show

40 Puppy sounds

42 Greek letter that’s  

alphabetically last

44 Employs

46 Friend of (and rhyme 

for) Pooh

Answers to puzzle of Oct. 14

JOB~BARR~DANA
EMO~ALOU~OVER
FAN~ROSS~NATE
FROMTHESUN~~~
~~~ASA~ELAINE
IRIS~~ALE~NEA
NASHVILLESTAR
NFL~INA~~POLL
STEALS~MEA~~~
~~~SAILORMOON
MANN~DORN~WHO
OPIE~ESAI~LIE
DEAR~RENE~SOL
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=``~q```~w``` 
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o```~p[``~]`` 
~~~\a``~sd``` 
~~f````g```~~
hj```~k```~~~
l``~;'``~zxcv 
b``n``~m,```` 
.`````/``~!`` 
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TURN THE PAGE FOR SUDOKU

*$0 copay on Tier 1 generic drugs available through select plans 

that include Walgreens as a Preferred Pharmacy

Custom crossword with brand integration Editorial feature, custom with brand integration

Digital editorial interview inside a custom ad environment
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Scripps National Spelling Bee
Semifinals and Finals: June 1–2, 8/7c, Ion and Bounce

How do you spell synergy? For the 234 schoolkids in the Scripps National 

Spelling Bee, that’s an easy word. But for contest organizers, it meant se-

curing LeVar Burton (inset)—the face of PBS’s pioneering Reading Rainbow 

for 23 years—as host. Between Rainbow and his 2021 guest-host stint on 

Jeopardy!, emceeing comes naturally to Burton at this point. “It’s part of my 

DNA,” says the television legend (Roots, Star Trek: The Next Generation).

The 2022 Bee brings back two elements introduced last year: the poten-

tial for a rapid-fire finale spell-off and word-meaning rounds that test oral 

vocabulary, which Burton appreciates considering his work building chil-

dren’s reading comprehension. “These kids know the etymology of these 

words. And in a word they don’t necessarily recognize, they can figure it 

out based on the clues of the word itself, so they have my utmost respect,” 

he says. “They’re elite intellectual athletes.”

Indeed, Burton says the Bee appeals because it’s “aspirational”—and  

it offers high-stakes, nail-biting human drama. Last year’s winner, Zaila 

Avant-garde (above), then 14, made history as the first Black American to 

take the title. “You wouldn’t think that an activity as innocuous as spelling 

a word could carry so much weight and for there to be such exhilaration.”

Battle on the Beach 

SEASON PREMIERE

Sunday, June 5, 9/8c, HGTV

In a land of sun and fun, who will finish at No. 1? For 

the sophomore outing of this hit renovation series, 

design gurus Alison Victoria, Ty Pennington and Taniya 

Nayak (above, from left) head to Texas’s Gulf Coast 

to mentor three groups of house flippers competing 

to overhaul identical seaside homes. Last season’s 

clever teams moved a sandbox and rock-climbing 

wall indoors and constructed a boat-shaped kids’ bed. 

Can the new duos—a father and son, a married couple 

and two friends—squeeze the most out of a tight 

budget and still create a dream beachfront oasis?

Dancing With Myself

SERIES PREMIERE  

Tuesday, May 31, 10/9c, NBC

It’s TikTok on TV! Those addictive dance challenges all 

over social media are now a competition series, thanks 

to exec producer Shakira (left). The pop queen’s retro 

dance routine for “Girl Like Me” with the Black 

Eyed Peas—inspired by Jane Fonda’s aerobic 

workout—became a viral sensation, repli-

cated by fans galore. This new show spot-

lights everyday folks squaring off in dance 

challenges created and demonstrated 

by judges Shakira, Nick Jonas and Liza 

Koshy and host Camille Kostek. Con-

testants must learn the choreogra-

phy and win over the audience!

When you’re watching 

just for fun

P AL Y
TV

BY CHRISTOPHER WALLENBERG

PARKS AND RECREATION  

(Monday, May 23, 11am/10c, 

IFC) Leslie (Amy Poehler, right, with 

John Larroquette) introduces us to 

Galentine’s Day, “ladies celebrating 

ladies,” in this 2010 favorite. 

2 
THE GOLDEN GIRLS (Monday, May 23, 12:30am/11:30c, CMT) 

When Dorothy met Alex Trebek: Before her Jeopardy! audition, 

the know-it-all (Bea Arthur) dreams she’s a failure in this 1992 episode. 

3 
THE MARY TYLER MOORE SHOW (Tuesday, May 31, 2:30/ 

1:30c, Dec ades) Mary’s coworkers imagine what it would be like 

to be her husband in three outrageous fantasy sequences. From 1977. 

Retro episodes that 

are worth revisiting

WE’RE STILL 
LAUGHING! 

1 
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Connect with your customers through the television 
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creative campaigns that break through the media 
clutter and touch consumers on an emotional and 
entertaining level. Let our marketing team create 
a program that aligns your brand message with 
our highly engaged television entertainment 
enthusiasts. If you’re an advertiser asking for 
consumers’ attention, we suggest that you be 
entertaining.
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OVERVIEW

Total audience    7.06 million

Rate base                 1 million

7-day cume                    76%

In-home readers            59%

Average household 
income: 	           $80,062

Median age	                    52

Female/Male	        55%/45%
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in HH	             2,376

Source: MRI-Simmons USA Spring 2024

Covers are non-cancellable 31 days prior to issue date; material due dates are subject to change
As of 11/11/24. Dates are subject to change

ISSUE THEME ISSUE DATE
ISSUE  
NUMBER

ON 
SALE

SPACE 
CLOSE

MATERIALS 
DUE

EDITORIAL CALENDAR 2025

An EXCLUSIVE 
sneak peek at 
the new season

What’s Next 
for Beth?

JUNE 13–JULY 3, 2022
TRIPLE ISSUE

FAST TIMES 
ON THE 

NASCAR 
CIRCUIT

WE 
CELEBRATE 

TV’S TOP 
DADS

YELLOWSTONE

Kelly Reilly, 

Cole Hauser and 

Kevin Costner



QUESTIONS regarding advertising and/or technical specifications, digital 
input, PDF requirements or how to send files electronically, contact:
TV Guide Magazine
TVGMagAds@tvgm.com

Magazine Trim Size: 7” x 10”
Printing Process: 4/C Offset
Binding Method: Saddle Stitch

Ads should be built at 100% trim size		 						    
* Bleed Ads - extend bleed to .25” beyond trim on all 4 sides					   
^ All Live matter should be kept  .25” inside trim on all 4 sides	 				  

									      
		

UPLOAD FILES TO:
https://tvgm.sendmyad.com/

TV Guide Magazine accepts advertiser files electronically through a proprietary AD PORTAL 
(see below for direct link). All submitted files must be in PDFX-1a format. No other form of digital 
transmission will be accepted.

FILE SPECIFICATIONS / GENERAL REQUIREMENTS
• Digital File Format: PDFX-1a (All fonts & artwork must be embedded)
• Files must be single pages or spreads.  Multipage files will automatically reject during 
submission.
• Maximum Ink Density (total area coverage): Maximum 280%
• All images/elements must be in CMYK. Pantone colors must be converted to CMYK. All 
defined spot colors will be rejected. RGB elements must be converted to CMYK.  Image 
resolution is 280 dpi
• For main text, minimum type size is 6-point; 8-point type size recommended. Publisher not 
responsible for reproduction of thin text type, reverse thin serif type or smaller than 12-point 
size.
• Spread Ads: Live matter should be kept .25” away from either side of center or .5” total 
across the gutter. For headlines or creative crossing the gutter, watch spacing between the 
words or letters 
• Registration / crop marks are not required.  If provided, they must not fall within the 
document trim or bleed areas. Slightly offset the marks so not to touch the image areas. 
Alignment of type or design, or the precision of fold from page to page in all copies, is 
subject to mechanical tolerances and cannot be guaranteed.

TV Guide Magazine cannot assume responsibility for the accurate reproduction of supplied 
materials that do not conform to SWOP specifications. Files should, at a minimum, be prepared 
in accordance with the most current SWOP-endorsed ANSI and ISO standards for publication 
printing. Refer to swop.org for additional information.

SWOP Proofing standards for publication printing are used at time of press. No physical 
proofs are required.

In no instance will TV Guide Magazine modify submitted files.

PICK-UP (REPEAT) ADVERTISING REQUIREMENTS
All ads need to be resubmitted by the advertiser for each issue scheduled on an issue-by-
issue basis. Ads for multiple issue buys, where the copy remains the same and advertiser 
instructions indicate pick-up copy in subsequent issues on the initial insertion order, do not 
need to be resubmitted.  

UPLOAD FILES TO:https://tvgm.sendmyad.com/

QUESTIONS regarding advertising and/or technical specifications, digital input, PDF 
requirements or how to send files electronically, contact:
TV Guide Magazine
TVGMagAds@tvgm.com

ADVERTISING 
SPECIFICATIONS

ADVERTISING 
REQUIREMENTSADVERTISING SPECIFICATIONS

QUESTIONS regarding advertising and/or technical specifications, digital input, PDF requirements or 
how to send files electronically, contact:
TV Guide Magazine
TVGMagAds@tvgm.com

®

Magazine Trim Size: 7” x 10”
Printing Process: 4/C Offset
Binding Method: Saddle Stitch

Ads should be built at 100% trim size        
* Bleed Ads - extend bleed to .25” beyond trim on all 4 sides     
^ All Live matter should be kept  .25” inside trim on all 4 sides     

                       TRIM SIZE                                 BLEED SIZE *          SAFETY SIZE ^

 Ad Size BLEED   Width   Height Width Height      Width         Height

 FULL-PAGE        7    x    10  7.5        x     10.5         6.5    x       9.5
 FULL-PAGE SPREAD       14    x    10                 14.5      x      10.5        13.5    x       9.5
 1/2 PAGE HORIZONTAL        7    x 4.875  7.5        x     5.375         6.5    x     4.375
 1/2 PAGE HORIZONTAL SPREAD            14     x 4.875               14.5      x    5.375         13.5    x     4.375
 2/3 PAGE VERTICAL    4.5625    x     10              5.0625   x      10.5          4.0625  x       9.5
 1/2 PAGE VERTICAL    3.375    x     10               3.875     x      10.5       2.875    x       9.5
 1/3 PAGE VERTICAL   2.1875    x     10             2.6875   x      10.5      1.6875   x        9.5
         
         
                               TRIM SIZE                             SAFETY SIZE ^   

Ad Size NON-BLEED             Width   Height         Width         Height   
 FULL-PAGE                   7       x    10                  6.5       x     9.5   
 1/2 PAGE HORIZONTAL                  7          x       4.875              6.5       x   4.375   
 1/2 PAGE HORIZONTAL SPREAD           14         x     

   
 4.875              13.5       x   4.375   

 1/2 PAGE VERTICAL                          3.375      x            10                2.875     x     9.5   
 1/3 PAGE VERTICAL             2.1875     x            10               1.6875    x     9.5   
 IN-GRID STRIP HORIZONTAL         6.5         x            1                    6.5       x       1   
 IN-GRID STRIP VERTICAL               0.875      x        8.944           0.875      x  8.944   

 UPLOAD FILES TO:

https://tvgm.sendmyad.com/



RATE CARD 2025

Advertising rates are based on 
TV Guide Magazine’s national 
average net paid circulation. 
TVGM guarantees that the 
average circulation of a national 
schedule will meet or exceed the 
rate base during the calendar 
year. If not, a pro-rata space 
credit will be issued toward a 
future schedule to the degree 
that the average circulation falls 
below the effective  
rate base.

Please contact your TV Guide 
Magazine Sales Manager for 
additional information. 

RATE CARD 2024

Note: TV Guide MaGazine cannot guarantee positioning  
or competitive separation for fractional ads. 
Regional rates available upon request.

RATE BASE: 1,000,000

UNIT                                                        4C                     B&W

Page  $130,100  $106,600

Spread 260,100 

Fourth Cover   170,600

Second Cover   157,400

Second Cover + Page 1  287,600

Third Cover   145,900

Cover 2 Gatefold 472,400 

Cover 3/4 Gatefold    632,500

2/3-Page Vertical   100,300  89,900

1/2-Page Vertical or Horizontal     76,200  62,200

1/2-Page Horizontal Spread     130,100 

1/3-Page Vertical     52,400  42,900

In-Grid Horizontal Banner    52,400 

In-Grid Vertical Banner     65,500 

All rates are gross

Advertising rates are based on TV Guide 
MaGazine’s national average net paid 
circulation. TVGM guarantees that the 
average circulation of a national schedule 
will meet or exceed the rate base during 
the calendar year. If not, a pro-rata space 
credit will be issued toward a future 
schedule to the degree that the average 
circulation falls below the effective  
rate base.

Please contact your TV Guide MaGazine 
Sales Manager for additional 
information. 

®

CONTACTS
SALES
Paul Turcotte
Chief Strategy Officer
Paul.Turcotte@tvgm.com
C: 914-356-2070
 
Marielle Riordan
Director, East Coast Partnerships
Marielle.Riordan@tvgm.com
O: 212-852-7540
 
Sara Brown
Director, Mid-West Partnerships
Sara.Brown@tvgm.com
C: 773-520-3572
 
Wendy Seelig-Walker
West Coast Director
Wendy.Seelig-Walker@TVGM.com
C: 310-944-0238
 
Rob Schollenberger
Vice President,
National Sales Direct Response
RSchollenberger@ntvbmedia.com
O: 248-583-4190 x140
C: 248-444-3827
 
Tom Comi
Vice President, Content Partnerships
tcomi@ntvbmedia.com
C: 703.395.9703

PRODUCTION
Susan Little
Production Manager
TVGMagAds@tvgm.com 

SUBSCRIPTION INQUIRIES
Customer Service: 1-800-866-1400
http://www.tvguidemagazine.com/customercare

To upload files electronically:
https://tvgm.sendmyad.com/

MARKETING
Mike Ankener
Vice President of Marketing
Mike.Ankener@tvgm.com
212-852-7330



Our focus on television gives us an extraordinary understanding of the industry and strong relationships with 
those who produce, broadcast and stream it. It also gives us unique insights into what people are watching 
and how they’re watching it. Our niche brands and custom titles have helped media companies (cable, satel-
lite, newspapers, etc) maintain and grow customers, increase revenue and improve customer service, while 
helping advertisers reach these exclusive audiences.

Our titles include:
·  TV Weekly, America’s favorite TV listings magazine (local and national versions)
·  Channel Guide Magazine, the nation’s largest TV and movie magazine (custom and national versions)
·  OnDISH, exclusive monthly magazine for DISH subscribers
·  ReMIND, a nostalgia magazine celebrating the ‘50s to ‘90s 
·  Puzzler, games and trivia centered around your favorite TV shows and stars
·  TV Guide Streaming, premium streaming section within TV Guide Magazine

Shōgun
TUESDAY I FX

NEW SERIES
THE WALKING 

DEAD:
THE ONES WHO 

LIVE
SUNDAY I AMC

SEASON PREMIERE
THE VOICE

MONDAY I NBC

NEW SERIES
LOST U-BOATS

OF WWII
TUESDAY I HISTORY

SEASON PREMIERE
SURVIVOR
WEDNESDAY I CBS

NEW SERIES
ELSBETH

THURSDAY I CBS

ORIGINAL FILM
SINGLE BLACK

FEMALE 2:
SIMONE’S REVENGE

SATURDAY I LIFETIME

ORIGINAL FILM
HUNTING

HOUSEWIVES
NEXT SATURDAY

 LIFETIME

DOUBLE ISSUE
Feb. 25th – March 9th, 2024

TM

$7.98
YOUR WEEK!

PLANPLAN

what to watch

5 QUESTIONS WITH
ERIKA

CHRISTENSEN

NEW SERIES
DEAL OR 
NO DEAL
ISLAND

MONDAY I NBC

NEW 
SERIES

SPECIAL INTEREST 
PUBLICATIONS
TV Guide Magazine’s Special Interest Publications (SIPs) have been developed to provide 
exclusive content for select partners. These stand-alone issues are dedicated to a specific 
topic and are available for purchase at newsstand retailers and through special orders during 
key time periods throughout the year. SIPs can be custom produced to celebrate a milestone, 
a new show, television icons and more. SIPs are promoted in TV Guide Magazine and on 
TVInsider.com as well as through editorial integrations on both platforms.

FROM THE
EDITORS OF 

Josh Allen
Buffalo Bills

Daniel Jones

New York Giants

Patrick Mahomes

Kansas City Chiefs

Aaron Rodgers

New York Jets

Jalen Hurts
Philadelphia 

Eagles

Jaylen Warren

Pittsburgh Steelers

Drake Maye
New England

Patriots

’24 

THE ULTIMATE FOOTBALL GUIDE
H o w  t o

WAT C H  E V E R Y 
G A M E !

T
H

E
 U

LT
IM

A
T

E
 F

O
O

T
B

A
L
L
 G

U
ID

E
                                                                        N

F
L
 P

R
E

V
IE

W
                                                                                                        2

4
3

2
0

7

F R O M  T H E  E D I T O R S  O F

TV GUIDE MAGAZINE SPECIAL

S P E C I A L 

C O L L E C T O R ’ S 

E D I T I O N

SPECIALIZED 
PUBLICATIONS

Vol 4  Issue 12     $7.99

T C Z P B L U E O R I G I N W V S

R T H E P R A C T I C E M P Y O E

E F G L M A R C U S W E L B Y Y A

K W H I T E C O M A N C H E T A R

K O U T E R L I M I T S X G N G C

I J I P L W A C H R I S P I N E H

E A W R A T H O F K H A N L E H F

S M T H E M A N T R A P A R S O O

D E N N Y C R A N E G R O J C M R

I S T A R F L E E T I H I E G E S

P S B I K M Z V D M S D B A V P P

I P D L K B I Z D N M E Z V N C O

C A N A D A H A A E U B B B E I C

A D P Y F T Z L U Q R X K R X G K

R E E H A W A I I F I V E O U A O

D R I N T O D A R K N E S S S R K

F I N A L F R O N T I E R B U S T

THE BIONIC 
WOMANTHE BOYS

TV SUPERHEROES

SUPERMAN
5 LETTERS

BATMAN
MISSING LETTERS

THE 
INCREDIBLE 

HULK
SUDOKU

LOIS & CLARK
CRISS CROSS

WONDER WOMAN
SCRAMBLE

DOUBLE ISSUE
July/August 2024

Channing 
Tatum is over 
the moon for 
Scarlett 
Johansson

Goosebumps
You have a friend to watch scary TV with!

David Schwimmer takes on his first horror role

KNOW
WHAT TO 

WATCH
NEXT

A
PPLE TV+

M
A

X
P

R
IM

E
P

E
A

C
O

C
K

D
IS

N
E

Y+
H

U
LU

N
E

T
FLIX

Noah Wyle 
heads back 

to the ER!

STREAMING

A HOLIDAY SPECIAL
DOCTOR WHO MEETS BRIDGERTON





2025 MEDIA KIT2025 MEDIA KIT

2025 MEDIA KIT2025 MEDIA KIT

NEW SERIES

EARTH ABIDES
EARTH ABIDES

SUNDAY I MGM+

SERIES FINALE

SUPERMAN
SUPERMAN

& LOIS& LOIS
MONDAY I THE CW

CMA COUNTRY 
CMA COUNTRY 

CHRISTMAS
CHRISTMAS
TUESDAY I ABC

92ND ANNUAL
92ND ANNUAL

CHRISTMAS IN 
CHRISTMAS IN 

ROCKEFELLER CENTER
ROCKEFELLER CENTER

WEDNESDAY I NBC

FROSTY THE 
FROSTY THE 

SNOWMAN
SNOWMAN
THURSDAY I NBC

RUDOLPH THE 
RUDOLPH THE 

RED-NOSED REINDEER
RED-NOSED REINDEER

FRIDAY I NBC

SEASON FINALE

THE VOICE
THE VOICE
NEXT TUESDAY I NBC

SATURDAY NIGHT’S
SATURDAY NIGHT’S

MAIN EVENT
MAIN EVENT
NEXT SATURDAY I NBC

TM

$7.98

DOUBLE ISSUE

December 1st - 14th, 2024

YOUR 
WEEK!

PLANPLAN

WHAT TO WATCH

5 QUESTIONS 

WITH
TYLERTYLER
POSEYPOSEY

NEW SERIES

THE AGENCY
THE AGENCY

SUNDAY
SHOWTIME

ORIGINAL FILM

THE HOLIDAY 
THE HOLIDAY 

JUNKIEJUNKIE
NEXT SATURDAY

LIFETIME

JENNIFER LOVE HEWITT

TM



TV WEEKLY MAGAZINE
AMERICA’S FAVORITE TV BOOK

Discover the ultimate television companion magazine providing robust listings that cover over 80 net-
works and include 24/7 programming. Designed for avid viewers, TV Weekly helps readers easily nav-
igate their daily/hourly programming options. Packed with comprehensive grids, engaging features, 
puzzles, horoscopes and crosswords, it’s a favorite among fans who love to plan their TV viewing. In 
addition to detailed show listings, our TV critics provide insightful reviews, ensuring readers never miss 
a standout program. With a dedicated sports section and a thorough streaming guide, this magazine is 
a leading go-to resource for all things television.

DONNY OSMOND ON

CELEBRITY 
FAMILY FEUD

TUESDAY ON ABC

SEASON PREMIERE
INDUSTRY

SUNDAY I HBO

NEW SERIES
HOLLYWOOD

BLACK
SUNDAY I MGM+

NEW SERIES
100 DAY HOTEL

CHALLENGE
TUESDAY I HGTV

SEASON PREMIERE
CESAR MILLAN:
BETTER HUMAN

BETTER DOG
FRIDAY I NAT GEO

2024 DEMOCRATIC
NATIONAL 

CONVENTION
NEXT MONDAY I PBS, ABC & CBS

NEW SERIES
CURSED GOLD:
A SHIPWRECK

SCANDAL
NEXT WEDNESDAY I NAT GEO

ORIGINAL FILM
THE MAGIC OF 
LEMON DROPS

NEXT SATURDAY
HALLMARK CHANNEL

TM

$7.98

DOUBLE ISSUE
August 11th – 24th, 2024

NEW SERIES
AMERICAN

GODFATHERS: 
THE FIVE 
FAMILIES

SUNDAY I HISTORY

5 QUESTIONS WITH

JANE
KRAKOWSKI

what to watch

NEW SERIES  oceanxplorers  next sunday I NAT GEO

YOUR 
WEEK!
PLANPLAN

UPDATED 24/7 LISTINGS▶︎PLUS DON’T FORGET TO SIGN UP FOR:

The most comprehensive grids anywhere.
PLAN AHEAD WITH TV WEEKLY

Shōgun
TUESDAY I FX

NEW SERIES
THE WALKING 

DEAD:
THE ONES WHO 

LIVE
SUNDAY I AMC

SEASON PREMIERE
THE VOICE

MONDAY I NBC

NEW SERIES
LOST U-BOATS

OF WWII
TUESDAY I HISTORY

SEASON PREMIERE
SURVIVOR
WEDNESDAY I CBS

NEW SERIES
ELSBETH

THURSDAY I CBS

ORIGINAL FILM
SINGLE BLACK

FEMALE 2:
SIMONE’S REVENGE

SATURDAY I LIFETIME

ORIGINAL FILM
HUNTING

HOUSEWIVES
NEXT SATURDAY

 LIFETIME

DOUBLE ISSUE
Feb. 25th – March 9th, 2024

TM

$7.98
YOUR WEEK!

PLANPLAN

what to watch

5 QUESTIONS WITH
ERIKA

CHRISTENSEN

NEW SERIES
DEAL OR 
NO DEAL
ISLAND

MONDAY I NBC

NEW 
SERIES

SEASON PREMIERE

grey’s 
anatomy

NEXT THURSDAY I ABC

NEW SERIES
THE REGIME

SUNDAY I HBO

SEASON PREMIERE
MASTERCHEF

JUNIOR
MONDAY I FOX

NEW SERIES
QUEENS

MONDAY I NAT GEO

SEASON PREMIERE
THE CLEANING 

LADY
TUESDAY I FOX

SEASON PREMIERE
THE MASKED

SINGER
WEDNESDAY I FOX

SEASON PREMIERE
THE AMAZING RACE

NEXT WEDNESDAY I CBS

SEASON PREMIERE
9-1-1

NEXT THURSDAY 
ABC

ORIGINAL FILM
CRIMES OF 
FASHION:

KILLER CLUTCH
NEXT FRIDAY

HALLMARK MYSTERY

TM

$7.98

DOUBLE ISSUE
March 3rd – 16th, 2024

what to watch

5 QUESTIONS WITH
EUGENE LEVY

HUNTING HOUSEWIVES SATURDAY I LIFETIME

ORIGINAL 
FILM

B

KIM RAVER

YOUR 
WEEK!
PLAN

THE 96TH
OSCARS

NEXT SUNDAY I ABC
BALLOT INSIDE! 

Mobile/Pensacola/Biloxi

u FALL TV FALL TV 
PREVIEWPREVIEW
YOUR GUIDE TO THE NEW SEASONYOUR GUIDE TO THE NEW SEASON

FAMILIAR FACES!
HIGH HIGH 

POTENTIALPOTENTIAL

TM

$7.98

DOUBLE ISSUE
Sept. 15th – 28th, 2024

YOUR 
FALL!

PLANPLAN

RETURNING 
FAVORITE

THE GOLDENTHE GOLDEN
BACHELORETTEBACHELORETTE

NEW LAUGHS!
POPPA’S POPPA’S 
HOUSEHOUSE

REBOOTS!
MATLOCKMATLOCK

NEW DRAMA
DOCTOR DOCTOR 
ODYSSEYODYSSEY

BACK TO THE 
BEACH!

RESCUE: HI-SURFRESCUE: HI-SURF

SPINOFFS!
GEORGIEGEORGIE

& MANDY’S& MANDY’S
FIRST MARRIAGEFIRST MARRIAGE

TM



TM

TV Weekly Print Ad Sizes
Trim size . . . . . . . . . . . . . . . . . . . .  7.375”W x 9.875”H
Live image area (safe area) . . . . 6.625”W x 9.125”H
Bleed size . . . . . . . . . . . . . . . . . .  7.875”W x 10.375”H

TV Weekly Lite Print Ad Sizes
Trim size . . . . . . . . . . . . . . . . . . . . . . . 7.5”W x 9.875”H
Live image area (safe area) . . . . . . 6.75”W x 9.125”H
Bleed size . . . . . . . . . . . . . .  . . . . . . . . 8”W x 10.375”H

Black & White ad are the same size as color page but NO Bleed.

 

 Upload Instructions
To log on, use your web browser to go to:
https://fileit.ntvbmedia.com

Your user name and password are:
	 USER: advertise
	 PASSWORD: AdsWork

Once you’re logged in, you’ll be able to 
upload specific, print-ready files to NTVB. Click on “upload a file” 
and enter information in the required fields.

General Specs
Files should be provided CMYK PDF files — minumum resolution 
300 dpi, all fonts embedded.

ADVERTISING 
SPECIFICATIONS

EDITORIAL 
CALENDAR 2025

Rob Schollenberger
Vice President, National Sales Direct Response
RSchollenberger@ntvbmedia.com
O: 248-583-4190 x140
C: 248-444-3827

CONTACTS

1/12 – 1/25		  Dec 20

1/26 – 2/15		  Jan 3

2/16 – 3/8		  Jan 27

3/9 – 3/29	 	 Feb 17

3/30 – 4/19		  March 10

4/20 – 5/10		  March 31

5/11 – 5/31		  April 21  

6/1 - 6/21		  May 12

6/22 - 7/12		  June 2

7/13 - 8/2		  June 23

5/21 – 6/3		  April 28

8/3 - 8/23		  July 14

8/24 - 9/13		  Aug 4

9/14 - 10/4		  Aug 25

10/5 - 10/25		  Sept 15

10/26 - 11/15		  Oct 6

11/16 - 12/6		  Oct 27

12/7 - 12/27		  Nov 17

12/28 - 1/17		  Dec 8

1/18 - 2/7			  Dec 29

Issue/In Home 
Date

Materials
Due

Our Readers …
z reference their magazine daily
  54.4 times per month 
  14.4 times per week
                
z find our magazine to be their #1 source 
  for finding out what’s on TV 
                                
z read our cover stories and features (80%) 
                
z rely on our daily Best Bets to plan 
  their viewing (70%) 
                
z pay an average of $45 annually to subscribe 

Demographics
Average age ....................................58
Average HHI .........................$86,256
Gender - Male/Female .... 38%/62%
Education - Any College ...........50%
                
Rates
Back cover				    $15,750
Inside front cover			   $14,000
Inside back cover			  $14,000
Interior page (far forward)	 $12,250 

Reach:             		  500,000
Readers per issue: 	 2.5
*Rate base not guaranteed for DR and remnant rates.

RATE CARD 2025
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NOSTALGIA ✦ PUZZLES ✦ TRIVIA ✦ COMICS ✦ PRIZES

The Past Is a Blast !

TM

The Wizard  

of Oz

April 2024 

Gone With  

the Wind

MR. SMITH GOES  

TO WASHINGTON

GOODBYE, MR. CHIPS

DARK VICTORY

WUTHERING HEIGHTS

STAGECOACH

AND MANY MORE!

WHEN WAS IT? FIND OUT INSIDE!

TM



REMIND MAGAZINE
THE PAST IS A BLAST

Come along for a retro ride as ReMIND celebrates the stars, TV, movies, music, fashion, frenzies 
and fun from days gone by. Each monthly issue is uniquely themed and offers fresh takes on 
popular entertainment, with tons of glossy photos, trivia, brain-teasing puzzles, quizzes and 
classic comics from the 1950s-1990s.

Monty
Hall

Gene 
Rayburn

Richard
Dawson

Bob 
Barker

Wink 
Martindale

TM

JEOPARDY!

WHEEL OF  
FORTUNE

LET’S MAKE  
A DEAL

THE PRICE  
IS RIGHT

PASSWORD

AND MANY  
MORE!

September 2024

A CELEBRATION OF  
THE CLASSIC SHOWS  

AND HOSTS

 Pat Sajak and  
Vanna White

Alex  
Trebek

Relive the happy memories of yesteryear.
AMERICA’S FAVORITE NOSTALGIA MAGAZINE

1 

DAVID 
CASSIDY

JOHN 
TRAVOLTA

LINDSAY 
WAGNER

HENRY 
WINKLER

NOSTALGIA ✦ PUZZLES ✦ TRIVIAThe Past Is a Blast !

BURT & 
SALLY

DONNY & 
MARIE

MORK &  
MINDY

& MORE!

TM

PLUS:

CHiPs: 
ERIK 

ESTRADA 
& LARRY 
WILCOX

FARRAH 
FAWCETT

January 2023

’70s
IDOLS

TV & MOVIES

TM

DOUBLE ISSUE
July/August 2024

TOP

100
SCI-FI MOVIES

Planet of  
the Apes

The Empire  
Strikes  
Back

Close  
Encounters

of the  
Third Kind

Godzilla,  
King of the  
Monsters! The Day 

the Earth 
Stood Still

Barbarella

RETRO

SPECIAL COLLECTOR’S EDITION

NOSTALGIA ✶ PUZZLES ✶ TRIVIA ✶ COMICS ✶ PRIZES

MICHAEL
LANDON

TM

JOHN 
WAYNE

ROY
ROGERS

JAMES 
STEWART

GENE  
AUTRY

JAMES  
ARNESS

November/December 2024

The Movies, Music, Series 
And Stars That Bring Us 

Festive Cheer

SADDLE UP
FOR SOME

RODEO
FUN!

The Past Is a Blast !

PLUS:PLUS:

TM



Print Ad Sizes
Full Page
Trim . . . . . . . . . . . . . . . . . . . . . . 7.375”W x 9.875”H 
Live image area  . . . . . . . . . 6.625”W x 9.125”H
Bleed . . . . . . . . . . . . . . . . . .  7.875”W x 10.375”H

Upload Instructions
To log on, use your web browser to go to:
https://fileit.ntvbmedia.com

Your user name and password are:
USER: advertise
PASSWORD: AdsWork

Once you’re logged in, you’ll be able to upload specific,
print-ready files to NTVB. Click on “upload a file” and
enter information in the required fields.

General Specs
Files should be provided CMYK PDF files — minumum
resolution 300 dpi, all fonts embedded.

ADVERTISING 
SPECIFICATIONS

EDITORIAL CALENDAR 2025

Rob Schollenberger
Vice President, National Sales Direct Response
RSchollenberger@ntvbmedia.com
O: 248-583-4190 x140
C: 248-444-3827

CONTACTS

ReMIND Closing 
Dates
ISSUE	 REMIND	   
DATE	 ADS DUE	
		
2025
Jan	 Nov 23	
Feb	 Dec 20	
Mar	 Jan 22	
Apr	 Feb 19	
May	 Mar 26	
Jun	 Apr 23	
Jul/Aug	 May 21	
Sep	 Jul 23	
Oct	 Aug 27	
Nov/Dec	 Sep 24	

2026
Jan	 Nov 25	

TM



TM
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TV GUIDE MAGAZINE PUZZLER
TEST YOUR TV KNOWLEDGE WHILE SHARPENING YOUR BRAIN 
AND BOOSTING YOUR MEMORY

Enjoy countless hours of fun with TV Guide Magazine’s Puzzler. Each issue enjoy a new 
theme with dozens of puzzles, brain games and trivia questions all centered around your 
favorite TV shows, movies and pop culture. 

TEST 
YOUR TV 

KNOWLEDGE 
WITH 

BRAINTEASERS

Puzzler
Vol 1 Issue 3   $4.99

CASH PRIZES!

WIN!GAME 
SHOWS

ULTIMATE 
TRIVIA

JEOPARDY!

BRAINBUSTER
WHO WANTS TO BE 

A MILLIONAIRE

WORD
PUZZLES

WHEEL OF 
FORTUNE

FAMILY FEUD

SURVEY 
SAYS! 

DEAL OR NO DEAL

WORD SEARCH
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FUN-FILLED CROSSWORDS, WORD SEARCHES, TRIVIA AND MORE.

TV DUOS

Puzzler
CASH PRIZES!

TEST YOUR TV KNOWLEDGE 
WITH BRAINTEASERS

$4.99Vol 1  Issue 2

MULDER & SCULLY 

GIANT
CROSSWORD

WORD
SEARCH

LAVERNE  
& SHIRLEY

POP QUIZ
DONNY & MARIE 

GEORGE & WEEZY

TRIVIA

PICTURE QUIZ
REGIS & KATHIE

WILL & GRACE

WORD PUZZLE

WALTER & JESSE  

BRAINBUSTER
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WESTERNS
CASH PRIZES!

TEST YOUR TV KNOWLEDGE 
WITH BRAINTEASERS

CASH PRIZES!

RAWHIDE

CRISS CROSS

GUNSMOKE

ANAGRAMS

MAGAZINE

THE BIG VALLEY

PICTURE QUIZ

MAVERICK

CODE WORDS

BONANZA
MISSING LETTERS

WANTED: DEAD
 OR ALIVE

CROSSWORD

 DEADWOOD

WORD SEARCH

$4.99Vol 2  Issue 4

YELLOWSTONE

WORD SUDOKU
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’80 TV 
DRAMAS CASH PRIZES!CASH PRIZES!

$4.99Vol 2  Issue 6 TEST YOUR TV KNOWLEDGE 
WITH BRAINTEASERS

Puzzler
 MURDER, 
SHE WROTE
CRISS CROSS

MISSING 
LETTERS

MAGNUM, P.I.

SUDOKU

HIGHWAY 
TO HEAVEN

MOONLIGHTING
PHOTO QUIZ

BAYWATCH
TRIVIA

TRIVIA 
CROSS

MIAMI VICE

DYNASTY
WORD SEARCH

THE OSCARS
TEST

YOUR TV
KNOWLEDGE

WITH
BRAINTEASERS

Puzzler
Vol 2 Issue 7  $4.99

Puzzler
CASH PRIZES!

WIN!

PuzzlerPuzzlerPuzzlerPuzzler
BILLY CRYSTAL
CRISS CROSS

PuzzlerPuzzlerPuzzlerPuzzler

ELLEN
DEGENERES
WORD SEARCH

MOVIE
TRIVIA

BOB HOPE
MISSING LETTERS

PHOTO QUIZ
BEST PICTURE

March 2022

CRISS CROSS

MIND
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WHOOPI
GOLDBERG
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Print Ad Sizes
Full Page
Trim . . . . . . . . . . . . . . . . . . . . . . 7.375”W x 9.875”H 
Live image area  . . . . . . . . . 6.625”W x 9.125”H
Bleed . . . . . . . . . . . . . . . . . .  7.875”W x 10.375”H

Upload Instructions
To log on, use your web browser to go to:
https://fileit.ntvbmedia.com

Your user name and password are:
USER: advertise
PASSWORD: AdsWork

Once you’re logged in, you’ll be able to upload specific,
print-ready files to NTVB. Click on “upload a file” and
enter information in the required fields.

General Specs
Files should be provided CMYK PDF files — minumum
resolution 300 dpi, all fonts embedded.

ADVERTISING 
SPECIFICATIONS

EDITORIAL CALENDAR 2025

Rob Schollenberger
Vice President, National Sales Direct Response
RSchollenberger@ntvbmedia.com
O: 248-583-4190 x140
C: 248-444-3827

CONTACTS

Puzzler Closing Dates

ISSUE	          PUZZLER	   
DATE	          ADS DUE

2025
Jan/Feb	          Nov 23	

March/April      Jan 22	

May/June	         March 26	

July/August     May 21	

Sept/Oct	           July 23	

Nov/Dec	           Sept 24	

2026

Jan/Feb	           Nov 25	
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CHANNEL GUIDE 
THE ULTIMATE GUIDE TO MOVIES & TV

There are over 3,000 movies that air on cable/satellite TV alone each month, and CHANNEL 
GUIDE makes it easy to find a good one. Never has there been such a robust, comprehensive 
guide to movies and TV. This 200-plus page TV guide details the best of what’s new, what’s 
returning and what to watch on TV (cable and streaming) every month. It’s the largest and most 
comprehensive guide to TV on the market, white labeled for cable companies across the 
nation.

ONDISH MAGAZINE
OUR CLIENTS CALL IT THEIR SELF-FUNDED MARKETING TOOL

 Our unique partnership program is simple. NTVB Media works with our publishing partners to 
deliver a product that meets their marketing needs and gives their customers a comprehensive 
editorial tool that is tailor-made for them. Each issue is packed with program reviews, celebrity 
interviews, behind-the-scenes features and helpful tips on using their satellite service. Our 
partners see improved retention rates and customer loyalty, along with increased revenue. 
The program is completely self-funded.



Connecting People 
To Entertainment They Love
	�Channel Guide Magazine: The nation’s most comprehensive TV/streaming guide monthly

	�OnDish A customized TV entertainment publication exclusively for DISH satellite customers

Our Readers …  

	�Reference their magazine daily  
60.8 times per month    

	Read our cover stories and features (96%)    

	�Rely on print as their preferred medium

Demographics

	Average Age  - 58 

	Average - HHI  - $86,256 

	Gender - Male/Female - 38%/ 62% 

	Education - Any College - 50%

Circulation (Group)

	Average Gross Distribution – 200,000

	Average Readership – 400,000

	�Average Distribution Unpaid / Paid –  
8% unpaid / 92% Paid

	�Primary Delivery Method – 86% Mail / 14% Single Copy & Controlled Bulk

Rates (net)
	Back cover - $9,600 

	Inside front cover - $9,000 

	Interior page (far forward) - $8,500

Sara Brown
Midwest Director
TV Guide Magazine & TVInsider.com
773-520-3572
Sara.Brown@tvgm.com

CONTACTS

EDITORIAL CALENDAR 2025
Closing Dates
ISSUE AD SPACE AD  IN HOME 
DATE CLOSE MATERIALS LAST WEEK 
  DUE OF 

2025
Jan Nov 10 Nov 27 Dec

Feb Dec 10 Dec 23 Jan

Mar Jan 10 Jan 27 Feb

Apr Feb 10 Feb 25 March

May March 10 March 25 April

Jun April 10 April 25 May

Jul May 9 May 27 June

Aug June 10 June 25 July

Sep July 10 July 25 Aug

Oct Aug 11 Aug 25 Sep

Nov Sep 10 Sep 25 Oct

Dec Oct 10 Oct 27 Nov

2026
Jan Nov 10 Nov 25 Dec



Submitting Your Files

> �All advertising MUST be provided 
electronically.

	 • PDF-X is the preferred file format.

	 • �InDesign, Illustrator, Photoshop or hi-
res PDF (with embedded fonts) are also 
acceptable.

	 • �Speak with your account rep if you have 
any questions on how to prepare your files 
or don’t know what hi-res means.

> Include all elements used with the job:

	 • All fonts.

	 • All graphics (logos).

	 • Make sure all files are linked.

	 • Include all hi-res images.

> Include a 1/4” bleed for elements extending 
off of the trim of the page.

	 • �Elements that do NOT bleed should be 
kept 1/4” away from the trim.

> Use 4 color process colors, not Pantone 
inks.

	 • �Pantone inks do not always separate into 
CMYK accurately.

> Requirements for Photoshop

	 • At least 600dpi for bitmap images.

	 • �At least 300dpi for CMYK & grayscale 
images.

	 • �Photos in final layout should not be used 
smaller than 70% or larger than 130% of 
Photoshop image size.

> Always maintain a complete backup of your 
submitted files.

FileIT File Transfer Site

> Call your account rep to let them know you 
would like to submit files to the TMS FileIT 
File Transfer site and receive the necessary 
login and passwords for access.

> Point your web browser to:  
https://fileit.ntvbmedia.com/

> Please name files using no more than 40 
letters and/or numbers. Use periods for 
file extensions only. DO NOT USE SPACES, 
SYMBOLS OR UNIQUE CHARACTERS 
however underscores are OK. Misnaming of 
files can result in file transfer or processing 
errors.

> Any files sent should be compressed before 
sending. Mac files should be sent stuffed 
(.sit). PC files should be .zip format.

ADVERTISING 
SPECIFICATIONS
Print Ad Sizes

> Magazine Trim Size for Channel Guide & OnDISH 

	 (actual cut size of final book) . . . . . . . . . . . . . .             7.875”W x 10.25”H

> Full Page
	 Bleed (.125”) . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              8.125”W x 10.5”H 

Trim (centered in bleed) . . . . . . . . . . . . . . . . .                   7.875”W x 10.25”H 
Live (.25” in from trim)  . . . . . . . . . . . . . . . . . . .                     7.375”W x 9.75”H

> Back cover (OnDISH) — Large
	 Bleed (.125” only on left & bottom of ad) . . . . . . .        8”W x 8.125”H 

Trim . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                       7.875”W x 8”H 
Live (.25” in from trim)  . . . . . . . . . . . . . . . . . . . . .                      7.375”W x 7.5”H

	 (Note: when advertising on our back page, Both “Large” and “Small” sizes are needed)

	 Back cover (Channel Guide) — Small
	 Bleed (.125” only on bottom of ad) . . . . . . . . . . .             5”W x 4.625”H 

Trim . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                         5”W x 4.5”H 
Live (.25” in from trim)  . . . . . . . . . . . . . . . . . . . . . . . .                         4.5”W x 4”H 
(Note: when advertising on our back page, Both “Large” and “Small” sizes are needed)




